CASE STUDY
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FUTURE PROBLEM SOLVING NEW ZEALAND

http://www.fpsnz.co.nz

INTERACTIVE WEBSITE TO MOTIVATE AND

INSPIRE NEW FUTURES

Effective problem solving is a
critical skill and young people
need an opportunity to develop
and hone it in their early lives.
To support these goals, Future
Problem Solving New Zealand
asked CWA New Media to assist
in creating a dynamic and
engaging environment to support
their programme.
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WELCOME TO FUTURE PROBLEM
SOLVING, NEW ZEALAND
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NATIONAL FINALS WINNERS

ongratulations to all of this years National

CONTACT

CWA New Media

Level Two, 32 Blair Street
PO Box 19090
Wellington, New Zealand
tel: + 644 3826500
fax: + 64 4 382 6509
email: educate@cwa.co.nz

web: http://www.cwa.co.nz
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THE NEED

Future Problem Solving New Zealand determined that
they needed to upgrade their website to better reflect
who they are and what they are about. They asked CWA
to create a look and feel — providing a brand that could
be used in print as well as on the web.

They also wanted to create a changing and
interactive environment where students,
coaches and assessors could share ideas, find
information and more importantly, become
involved in future problem solving.

THE INNOVATION

Funding was provided by the Ministry of Education,
through its Talent Development Initiative. CWA New
Media designed and developed the new website adding
features such as online polls, feedback forms and forums.

The environment was built using templates which enable
the client to update areas of the site themselves without
the need for html authoring skills. The use of templates
also ensures consistent and standards-based presentation
of the site’s content. CWA provided the Future Problem
Solving team with training and documentation to support
this feature.

The site is attracting growing numbers of users.
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